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Description

AudioVerz is a production company introducing a

new form of audio-based immersive storytelling, with
the goal of promoting cross cultural education in
society.

We bring different cultures to our audience through
narration, music, and spatial soundscapes, allowing
them to gain a better understanding of the stories we
explore.
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The Problem

* Visually impaired
 Busy workers

- Migraines/screen-related fatigue

Are excluded from visual content.
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Our Solution

" i Continuous 3D sound experience

J m G
Effectively competes with visual

K‘ &/ content for audience share

Hosted on our own platform.

fully immerses audience
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The Product

INDIA: Ramayana

v Podcast
INDIA: Ramayana
W)
' @ DRO) & 00:00 / 37:54
i\

SUBSCRIBE SHARE

Region of first 3 stories ‘ Year 2 expansion

Website version, app in development.

‘ Year1launch ‘ Year 3 expansion
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Why Now

14% growth Iin immersive experience interest,

2019-2021

Importance of diversity and inclusion: 76% of Gen Z

and 72% of Millennials

Motivation for consuming cultural content:

entertainment and information
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Organizational Goals

MISSION: Using immersive storytelling to promote cross-cultural

education in society.

VISION: To live in a world where we comprehend each other’s differences

and operate from a place of understanding rather than bias.

VALUES: Providing opportunities to creatives from diverse backgrounds,

while working to bridge digital inequity in lower-income communities.
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Diverse & Inclusive
A% /R
{g{\ ; V5,

In creating authentically diverse content, we are well placed to connect deeply

with our target demographic.
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Market Analysis (e

Where Podcasts
Are Most Popular

Share of respondents who listened

2025: 500 million+ global podcast listeners footicatlnthe == 12imottns

2030: Audiobook CAGR of 26.4%

- Popular: Radiolab and Lore R
M 30-39% ’
. N . 20-29%
. Cultural interest: Gen Z and Millennials ] |
Less than 10% ;

Based on 1,000-5,700 respondents (aged 18-64) per country; Feb 2020-Jun 2021
Source: Statista Global Consumer Survey

©@® statista %a
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Revenue Model and Expenses

 Freemium: AVOD (free), SVOD (paid)

- Paid benefits: speed control, offline listening,

early access

« Match advertisers with relevant cultures

Ads Targets:
- CPM =S5

- ARPU =S8

Subscriptions
80%

e Conversion: 500,000

subscribers in Year1

Services/Licensing

15%
Materials

25%

COGS

Labour
60%

Events & partnerships

10%
Royalty expenses

10%

In-house/freelance staff
40%

Operational
expenses

Digital marketing
20%

G&A
20%
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Minimum Viable Product

audioverz.com

Link to the Ramayana story on Google Drive

To experience the full effect of the spatial audio design, please
download the file onto your computer and listen via the Apple Music

player while using headphones that support spatial audio.


http://audioverz.com
https://drive.google.com/file/d/16rEGDMIdNrRjbJzbTj8Zlyp9LXTEqsow/view?usp=sharing
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Why Me

Trained actor with years of experience in

storytelling and content creation.

Passion for cross-cultural education with life
experiences across UK, US, Middle East, and

Asia.
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There are stories and voices from around the world that need to be

heard.

At AudioVerz, we listen.

Thank You

Any questions? Contact:

nehasureshl127@gmail.com



